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[1. Goals explain the “whys” of our behavior

S H+= 9o =7 € needs, values, motives, personadlity,
experience
Goals define and express the particulars of
who we are and why we do, what we do.
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‘| 2. Energy & coherence in journey through life
Enéréize action, give purpdsé; médning,
and direction to life




A\ Goals connect "having & doing" m

[Hawng(éﬂ) J ! Xt &l ( material & personal)
-8A A EZA Vs, AMs, AFRIAE XX, FAH A,
LR

[Doing("y".!;) } developing meaningful goals
- pursuing personally significant activities.

Major vehicle for self change
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1. Human needs underlie personal goals
2. Goals that Express Values

3. Goals Expressing Self:
Our Goals Define Who We Are
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(Self-actualization Needs

« 44  AHNEFE &4
(Esteem Needs)

« 3HH : ASUN AT 24
(Belongingness and Love
Needs)

« 20 : OINM2
(Safety Needs)

- 1HM : 455 25
(Physiological Needs)
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Schwartz® 10 Universal Values & Related Goals b
1. Power (8, 9%¥4H) AR M A KM,
« 2. Achievement (¥H) - EIE A QV‘
3. Hedonism (F}ZF9) - 24 °11t s
4. Stimulation(A=) - Y Mgt "‘t 15t N&
5. Self-direction(At) - Kt%, =g
6. Universalism(2®%F2) -  RC§E 7‘I51I ARlFe 37
7. Benevolence(&tef) - °IEV" 9*"1 Mo, "”“ o
8. Tradition(®& . HEAT, '.:.“-’.'E %"-El_ ﬂ’.ﬂ " 4
9. Conformity(3Z) - B3 °1I°I Z, _
10. Safety(2t3) - 1Iiﬂ, ’\tﬁl, E‘tgl oI, AN




h

A\ LOGO

Goals Expressing Self
S HEE ArotZigell 71125t 7|
e ZHE= O[O U272 LE KA A U= A
« Goals both define and express who we are.

« Ol Z HO sl == XFOFHY (Markus & Nurius,
1986)

&8t A} l|(possible self)

g1 42 A a
31 47 22 A
gTg S32 A

SojNE oiFlE A
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1. Achieving or making progress towards personally-
Important goals makes us feel good.

2. More important the goal - more satisfaction.

Washing car versus graduating from college.

Not all goals created equal in impact of satisfaction.
Some “important” goals doggedly pursued make us unhappy.

the “what” (goal content) and

the “WhY” (motive) matter.
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